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	A=
B+C+K
	B=
D+E+F
	C=
G+H+I+J
	D
	E
	F
	G
	H
	I
	J
	K

	Variable
	Unit
	Combined Sum or Mean
	PPP
	Non-PPP
	DK

	
	
	Total
	PPP
	Non
PPP
	PT
	PK
	HH
	WV
	PV
	PS
	US
	

	HH5
	Location of interview
	N
	149
	105
	39
	42
	27
	36
	1
	2
	17
	19
	5

	
	Unique villages
	Villages
	36
	22
	13
	8
	6
	8
	1
	2
	6
	4
	1

	HH6
	Sex of respondent
	N
	134
	93
	36
	39
	25
	29
	1
	1
	15
	19
	5

	
	Male
	%
	25%
	35%
	19%
	41%
	28%
	35%
	0%
	0%
	20%
	35%
	40%

	
	Female
	%
	75%
	66%
	81%
	59%
	72%
	66%
	100%
	100%
	80%
	65%
	60%

	HC1
	Location of household 
	N
	196
	150
	41
	42
	72
	36
	1
	2
	17
	21
	5

	
	Unique villages
	Villages
	37
	22
	14
	7
	5
	10
	1
	2
	6
	5
	1

	HC2A
	Household size
	N
	151
	105
	41
	42
	27
	36
	1
	2
	17
	21
	5

	
	Number of household members
	Mean
	4.5
	4.7
	4.5
	4.45
	3.93
	5.61
	3
	4
	5.41
	4.29
	5.6

	HC3
	Household monthly income 
	N
	82
	54
	26
	18
	13
	23
	1
	0
	9
	16
	2

	
	Mean
	RWF
	16736
	30374
	65098
	7944
	13285
	69891
	10000
	
	6278
	6256
	3500

	
	Median
	RWF
	11500
	19167
	5750
	5000
	2000
	50500
	10000
	
	5000
	4500
	3500

	
	Mode
	RWF
	3571
	2667
	4250
	3000
	0
	5000
	10000
	
	5000
	0
	2000

	WS2
	Water point type
	N
	151
	105
	41
	42
	27
	36
	1
	2
	17
	21
	5

	
	Total
	%
	100%
	23%
	6%
	28%
	18%
	24%
	1%
	1%
	11%
	14%
	3%

	WS3
	Water point caretaker - existence 
	N
	59
	4
	51
	2
	2
	N/A
	N/A
	15
	15
	21
	4

	
	Yes
	%
	25%
	75%
	0%
	100%
	50%
	N/A
	N/A
	0%
	0%
	0%
	0%

	
	No
	%
	75%
	25%
	100%
	0%
	50%
	N/A
	N/A
	100%
	100%
	100%
	100%

	WS4
	Water point caretaker - name 
	N
	72
	68
	3
	42
	26
	N/A
	1
	N/A
	2
	N/A
	1

	
	Named
	%
	60%
	75%
	50%
	76%
	73%
	N/A
	100%
	N/A
	50%
	N/A
	0%

	
	DK
	%
	40%
	25%
	50%
	24%
	27%
	N/A
	0%
	N/A
	50%
	N/A
	100%

	WS5
	Water point caretaker - sex
	N
	68
	65
	2
	40
	25
	N/A
	1
	N/A
	1
	N/A
	1

	
	Male
	%
	56%
	40%
	67%
	33%
	48%
	N/A
	100%
	N/A
	100%
	N/A
	0%

	
	Female
	%
	23%
	57%
	0%
	65%
	48%
	N/A
	0%
	N/A
	0%
	N/A
	0%

	
	DK
	%
	21%
	3%
	33%
	3%
	4%
	N/A
	0%
	N/A
	0%
	N/A
	100%

	WS6
	Water point location
	N
	151
	105
	41
	42
	27
	36
	1
	2
	17
	21
	5

	
	Home
	%
	0%
	0%
	0%
	0%
	0%
	0%
	0%
	0%
	0%
	0%
	0%

	
	Yard
	%
	12%
	32%
	0%
	2%
	0%
	94%
	0%
	0%
	0%
	0%
	0%

	
	Elsewhere
	%
	88%
	68%
	100%
	98%
	100%
	6%
	100%
	100%
	100%
	100%
	100%

	WS8
	Time to fetch water, roundtrip
	N
	113
	68
	40
	41
	27
	N/A
	1
	2
	17
	20
	5

	
	Mean
	Minutes
	38
	1238%
	4890%
	9
	16
	N/A
	5
	80
	54
	56
	50

	
	0-29 Minutes
	%
	47%
	92%
	29%
	95%
	89%
	N/A
	100%
	0%
	24%
	24%
	0%

	
	30+ Minutes
	%
	52%
	8%
	70%
	5%
	11%
	N/A
	0%
	100%
	77%
	71%
	100%

	
	DK
	%
	1%
	0%
	1%
	0%
	0%
	N/A
	0%
	0%
	0%
	5%
	0%

	WS9
	Number of weekly trips
	N
	98
	58
	36
	34
	24
	N/A
	1
	1
	13
	21
	4

	
	Mean
	Trips
	11
	25.29
	43.59
	13
	12.08
	N/A
	21
	2
	9
	12
	6

	WS10
	Frequency of queue at water point
	N
	109
	66
	38
	40
	26
	N/A
	1
	2
	15
	20
	5

	
	Never
	%
	26%
	24%
	27%
	13%
	35%
	N/A
	100%
	0%
	13%
	20%
	0%

	
	Rarely
	%
	1%
	5%
	0%
	3%
	8%
	N/A
	0%
	0%
	0%
	0%
	0%

	
	Sometimes
	%
	27%
	39%
	22%
	40%
	39%
	N/A
	0%
	50%
	27%
	35%
	0%

	
	Often
	%
	35%
	19%
	42%
	30%
	8%
	N/A
	0%
	50%
	40%
	20%
	100%

	
	Always
	%
	10%
	12%
	9%
	13%
	12%
	N/A
	0%
	0%
	20%
	25%
	0%

	
	DK
	%
	0%
	1%
	0%
	3%
	0%
	N/A
	0%
	0%
	0%
	0%
	0%

	WS11
	Daily water use, per person
	N
	149
	103
	41
	41
	27
	35
	1
	2
	17
	21
	5

	
	Median
	L
	13
	14
	58
	13.33
	13.33
	15
	20
	19.33
	8.57
	10
	8

	
	0-14
	%
	57%
	55%
	58%
	61%
	59%
	46%
	0%
	50%
	82%
	76%
	80%

	
	15-20
	%
	35%
	24%
	41%
	20%
	22%
	31%
	100%
	50%
	12%
	24%
	20%

	
	20+
	%
	8%
	20%
	1%
	20%
	19%
	23%
	0%
	0%
	6%
	0%
	0%

	WR1
	Year-round availability of water
	N
	148
	102
	41
	40
	27
	35
	1
	2
	17
	21
	5

	
	Yes
	%
	59%
	27%
	78%
	20%
	30%
	31%
	0%
	100%
	88%
	100%
	100%

	
	No
	%
	40%
	70%
	22%
	70%
	70%
	69%
	100%
	0%
	12%
	0%
	0%

	
	DK
	%
	1%
	3%
	0%
	10%
	0%
	0%
	0%
	0%
	0%
	0%
	0%

	WR2
	Daily availability of water
	N
	145
	104
	37
	41
	27
	36
	1
	2
	14
	20
	4

	
	All day, everyday
	%
	44%
	21%
	59%
	17%
	22%
	22%
	0%
	50%
	79%
	65%
	100%

	
	Every day but not all the time
	%
	5%
	14%
	0%
	10%
	4%
	28%
	0%
	0%
	0%
	0%
	0%

	
	Most days
	%
	3%
	9%
	0%
	17%
	4%
	6%
	0%
	0%
	0%
	0%
	0%

	
	Only small number of days
	%
	10%
	20%
	4%
	32%
	19%
	8%
	0%
	0%
	14%
	5%
	0%

	
	DK
	%
	37%
	37%
	37%
	24%
	52%
	36%
	100%
	50%
	7%
	30%
	0%

	WR3
	Number of breakdowns/no supply in last six months
	N
	77
	51
	26
	13
	14
	24
	0
	0
	14
	12
	0

	
	Instances
	Mean
	6
	22
	9
	7
	10
	5
	
	
	8
	1
	

	WR4
	Length of time of repair
	N
	127
	101
	26
	41
	27
	33
	1
	1
	8
	16
	0

	
	0-24 hours
	%
	8%
	17%
	2%
	34%
	11%
	6%
	0%
	0%
	0%
	6%
	

	
	2-3 days
	%
	1%
	3%
	0%
	7%
	0%
	3%
	0%
	0%
	0%
	0%
	

	
	3-7 days
	%
	1%
	1%
	2%
	0%
	0%
	3%
	0%
	0%
	0%
	6%
	

	
	2-4 weeks
	%
	5%
	7%
	3%
	5%
	4%
	12%
	0%
	0%
	13%
	0%
	

	
	>1 month
	%
	14%
	19%
	9%
	22%
	11%
	24%
	0%
	0%
	25%
	13%
	

	
	DK
	%
	71%
	52%
	84%
	32%
	74%
	52%
	100%
	100%
	63%
	75%
	

	WR5
	Most common cause of water unavailability
	N
	151
	105
	41
	42
	27
	36
	1
	2
	17
	21
	5

	
	Seasonal variation
	#
	87
	72
	15
	29
	22
	21
	1
	0
	4
	10
	0

	
	Breakdown, outage, low supply
	#
	82
	72
	10
	30
	17
	25
	1
	0
	2
	7
	0

	
	Closed or locked
	#
	23
	23
	0
	12
	5
	6
	0
	0
	0
	0
	0

	
	Rationing or scheduled outages
	#
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0

	
	Safety concern
	#
	1
	1
	0
	0
	0
	1
	0
	0
	0
	0
	0

	
	Other
	#
	5
	2
	3
	0
	2
	0
	0
	0
	1
	2
	0

	
	DK
	#
	8
	6
	2
	2
	1
	3
	0
	1
	1
	0
	0

	WA1
	Pay for water
	N
	151
	105
	41
	42
	27
	36
	1
	2
	17
	21
	5

	
	Yes
	%
	50%
	96%
	23%
	98%
	89%
	100%
	100%
	0%
	12%
	5%
	0%

	
	No
	%
	50%
	5%
	77%
	2%
	11%
	0%
	0%
	100%
	88%
	95%
	100%

	WA2
	Price paid for water, per L
	N
	97
	93
	4
	41
	24
	28
	1
	N/A
	2
	1
	N/A

	
	Median
	RWF
	0.64
	0.45
	0.83
	0.50
	0.50
	0.34
	0.50
	N/A
	1.50
	0.50
	N/A

	WA3
	Monthly spend on water, per household
	N
	99
	95
	4
	39
	24
	32
	1
	N/A
	2
	1
	N/A

	
	Median
	RWF
	1005
	842
	1167
	900
	600
	1027
	900
	N/A
	1100
	1500
	N/A

	WA4
	Believe water is expensive
	N
	139
	104
	34
	42
	26
	36
	1
	2
	12
	19
	1

	
	Yes
	%
	38%
	68%
	20%
	71%
	65%
	67%
	0%
	0%
	42%
	58%
	0%

	
	No
	%
	29%
	30%
	29%
	29%
	27%
	33%
	100%
	0%
	8%
	37%
	0%

	
	DK
	%
	33%
	3%
	51%
	0%
	8%
	0%
	0%
	100%
	50%
	5%
	100%

	WA5
	Fair price for water, per L
	N
	103
	82
	21
	29
	25
	28
	1
	1
	4
	15
	0

	
	Median
	RWF
	0.25
	0.25
	0.25
	0.25
	0.25
	0.25
	0.5
	0
	0.25
	0.25
	

	CS1
	Knowledge of/familiar with PO
	N
	149
	105
	40
	42
	27
	36
	1
	2
	17
	20
	4

	
	Yes
	%
	27%
	42%
	17%
	21%
	33%
	72%
	0%
	50%
	6%
	5%
	25%

	
	No
	%
	73%
	58%
	83%
	79%
	67%
	28%
	100%
	50%
	94%
	95%
	75%

	CS2
	Customer satisfaction - service 
	N
	132
	102
	29
	40
	26
	36
	1
	2
	11
	15
	1

	
	Yes
	%
	56%
	70%
	48%
	73%
	62%
	75%
	100%
	0%
	27%
	13%
	100%

	
	No
	%
	23%
	20%
	25%
	23%
	15%
	22%
	0%
	50%
	27%
	47%
	0%

	
	DK
	%
	21%
	10%
	27%
	5%
	23%
	3%
	0%
	50%
	46%
	40%
	0%

	CS3
	Customer satisfaction - trust
	N
	135
	101
	29
	39
	26
	36
	1
	2
	11
	15
	5

	
	Yes
	%
	58%
	72%
	49%
	72%
	65%
	78%
	100%
	0%
	27%
	20%
	100%

	
	No
	%
	20%
	19%
	21%
	21%
	15%
	22%
	0%
	50%
	27%
	27%
	0%

	
	DK
	%
	22%
	9%
	30%
	8%
	19%
	0%
	0%
	50%
	46%
	53%
	0%

	CS4
	Customer satisfaction - knowledge and skills
	N
	138
	102
	35
	40
	26
	36
	1
	2
	11
	21
	1

	
	Yes
	%
	54%
	65%
	48%
	58%
	58%
	81%
	100%
	0%
	18%
	20%
	100%

	
	No
	%
	19%
	16%
	21%
	15%
	15%
	17%
	0%
	50%
	36%
	20%
	0%

	
	DK
	%
	27%
	19%
	31%
	28%
	27%
	3%
	0%
	50%
	46%
	60%
	0%

	CS5
	Customer satisfaction - communication
	N
	132
	102
	29
	40
	26
	36
	1
	2
	11
	15
	1

	
	Yes
	%
	53%
	61%
	48%
	60%
	54%
	69%
	100%
	0%
	18%
	20%
	100%

	
	No
	%
	29%
	29%
	30%
	25%
	31%
	31%
	0%
	50%
	46%
	53%
	0%

	
	DK
	%
	18%
	10%
	23%
	15%
	15%
	0%
	0%
	50%
	36%
	27%
	0%

	CS6
	Customer satisfaction - safety and cleanliness
	N
	135
	102
	33
	40
	26
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	59%
	77%
	47%
	75%
	77%
	78%
	100%
	0%
	55%
	32%
	

	
	No
	%
	25%
	19%
	30%
	20%
	15%
	22%
	0%
	50%
	18%
	53%
	

	
	DK
	%
	15%
	4%
	23%
	5%
	8%
	0%
	0%
	50%
	27%
	16%
	

	CS7
	Customer satisfaction - taste
	N
	135
	102
	33
	40
	26
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	57%
	75%
	43%
	73%
	77%
	75%
	100%
	0%
	46%
	26%
	

	
	No
	%
	25%
	15%
	32%
	15%
	12%
	19%
	0%
	50%
	18%
	58%
	

	
	DK
	%
	19%
	10%
	26%
	13%
	12%
	6%
	0%
	50%
	36%
	16%
	

	CS8
	Customer satisfaction - smell
	N
	135
	102
	33
	40
	26
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	57%
	70%
	47%
	70%
	69%
	69%
	100%
	0%
	46%
	42%
	

	
	No
	%
	22%
	17%
	26%
	18%
	15%
	19%
	0%
	50%
	18%
	37%
	

	
	DK
	%
	21%
	13%
	27%
	13%
	15%
	11%
	0%
	50%
	36%
	21%
	

	CS9
	Customer satisfaction - appearance/colour
	N
	135
	102
	33
	40
	26
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	57%
	72%
	45%
	73%
	81%
	64%
	100%
	0%
	36%
	42%
	

	
	No
	%
	28%
	23%
	32%
	25%
	12%
	33%
	0%
	50%
	36%
	42%
	

	
	DK
	%
	15%
	4%
	23%
	3%
	8%
	3%
	0%
	50%
	27%
	16%
	

	CS10
	Customer satisfaction - ease of use
	N
	136
	103
	33
	40
	27
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	60%
	81%
	45%
	90%
	74%
	78%
	100%
	0%
	55%
	26%
	

	
	No
	%
	28%
	15%
	38%
	10%
	15%
	19%
	0%
	50%
	46%
	58%
	

	
	DK
	%
	11%
	5%
	16%
	0%
	11%
	3%
	0%
	50%
	0%
	16%
	

	CS11
	Customer satisfaction - consistency
	N
	136
	103
	33
	40
	27
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	45%
	56%
	36%
	63%
	41%
	64%
	0%
	0%
	82%
	63%
	

	
	No
	%
	45%
	42%
	47%
	38%
	52%
	36%
	100%
	50%
	18%
	21%
	

	
	DK
	%
	10%
	2%
	16%
	0%
	7%
	0%
	0%
	50%
	0%
	16%
	

	CS12
	Customer satisfaction - availability
	N
	136
	103
	33
	40
	27
	36
	1
	2
	11
	19
	0

	
	Yes
	%
	52%
	73%
	36%
	63%
	97%
	58%
	0%
	0%
	82%
	63%
	

	
	No
	%
	46%
	45%
	47%
	38%
	56%
	42%
	100%
	50%
	18%
	21%
	

	
	DK
	%
	10%
	2%
	16%
	0%
	7%
	0%
	0%
	50%
	0%
	16%
	

	CS13
	Customer satisfaction - pressure
	N
	128
	96
	32
	39
	25
	32
	1
	1
	11
	19
	0

	
	Yes
	%
	58%
	73%
	47%
	85%
	56%
	78%
	100%
	0%
	46%
	42%
	

	
	No
	%
	21%
	20%
	22%
	13%
	28%
	19%
	0%
	0%
	46%
	42%
	

	
	DK
	%
	21%
	7%
	31%
	3%
	16%
	3%
	0%
	100%
	9%
	16%
	

	CS14
	Customer satisfaction - cost
	N
	123
	97
	26
	39
	26
	32
	1
	1
	10
	14
	0

	
	Yes
	%
	40%
	42%
	39%
	41%
	39%
	47%
	100%
	0%
	20%
	36%
	

	
	No
	%
	35%
	55%
	20%
	59%
	54%
	53%
	0%
	0%
	50%
	29%
	

	
	DK
	%
	25%
	3%
	41%
	0%
	8%
	0%
	0%
	100%
	30%
	36%
	

	CS15
	Customer satisfaction - invoicing and payment
	N
	123
	99
	24
	38
	26
	35
	1
	1
	9
	13
	0

	
	Yes
	%
	45%
	51%
	41%
	50%
	39%
	66%
	100%
	0%
	11%
	53%
	

	
	No
	%
	27%
	43%
	15%
	45%
	50%
	34%
	0%
	0%
	44%
	15%
	

	
	DK
	%
	32%
	6%
	51%
	5%
	12%
	0%
	0%
	100%
	44%
	62%
	

	CS16
	Customer satisfaction - value for money
	N
	124
	100
	24
	38
	26
	36
	1
	1
	9
	13
	0

	
	Yes
	%
	25%
	48%
	9%
	47%
	39%
	58%
	0%
	0%
	11%
	23%
	

	
	No
	%
	43%
	46%
	40%
	50%
	46%
	42%
	100%
	0%
	44%
	15%
	

	
	DK
	%
	32%
	6%
	51%
	3%
	15%
	0%
	0%
	100%
	44%
	62%
	

	IP1
	WUC - present in community
	N
	150
	105
	41
	42
	27
	36
	1
	2
	17
	21
	4

	
	Yes
	%
	17%
	35%
	6%
	38%
	11%
	56%
	0%
	0%
	6%
	24%
	0%

	
	No
	%
	83%
	65%
	94%
	62%
	89%
	44%
	100%
	100%
	94%
	76%
	100%

	IP2
	WUC - household participation
	N
	28
	22
	6
	16
	3
	3
	0
	0
	1
	5
	0

	
	Yes
	%
	13%
	8%
	20%
	25%
	0%
	0%
	
	
	0%
	40%
	

	
	No
	%
	87%
	92%
	80%
	75%
	100%
	100%
	
	
	100%
	60%
	

	
	DK
	%
	0%
	0%
	0%
	0%
	0%
	0%
	
	
	0%
	0%
	

	IP3
	Participation in community water meetings in past year
	N
	148
	104
	40
	41
	27
	36
	1
	2
	16
	21
	4

	
	Yes
	%
	17%
	29%
	10%
	24%
	11%
	50%
	0%
	0%
	19%
	33%
	0%

	
	No
	%
	82%
	71%
	90%
	76%
	89%
	47%
	100%
	100%
	81%
	67%
	100%

	
	DK
	%
	0%
	1%
	0%
	0%
	0%
	3%
	0%
	0%
	0%
	0%
	0%

	IP4
	Input on selection of PO
	N
	149
	105
	40
	42
	27
	36
	1
	2
	16
	21
	4

	
	Yes
	%
	40%
	54%
	31%
	55%
	44%
	64%
	100%
	0%
	19%
	38%
	0%

	
	No
	%
	58%
	41%
	69%
	38%
	52%
	33%
	0%
	100%
	81%
	62%
	100%

	
	DK
	%
	2%
	5%
	0%
	7%
	4%
	3%
	0%
	0%
	0%
	0%
	0%

	IP5
	Input on selection of water point caretaker
	N
	147
	105
	38
	42
	27
	36
	1
	2
	16
	19
	4

	
	Yes
	%
	37%
	51%
	29%
	57%
	33%
	64%
	100%
	0%
	6%
	37%
	0%

	
	No
	%
	57%
	41%
	66%
	36%
	59%
	28%
	0%
	100%
	94%
	63%
	75%

	
	DK
	%
	6%
	8%
	5%
	7%
	7%
	8%
	0%
	0%
	0%
	0%
	25%

	CS
	Customer satisfaction (CS2+CS3+CS4+CS5+CS6+CS7+CS8+CS9+CS10+CS11+CS12+CS13+CS13+ CS14+CS15+CS16)

	
	Yes
	Mean
	56%
	66%
	51%
	66%
	62%
	69%
	80%
	0%
	39%
	35%
	100%

	
	No
	Mean
	26%
	28%
	25%
	27%
	29%
	29%
	20%
	37%
	33%
	36%
	0%

	
	DK
	Mean
	18%
	7%
	25%
	7%
	14%
	2%
	0%
	63%
	29%
	31%
	0%

	PT=Public Tap, PK=Kiosk, HH=Household, WV=Vendor, PV=Private Source, PS=Protected Source, US=Unprotected Source, DK=Don’t Know



[bookmark: _Toc115686768]Results of End-User Surveys: System B
	
	
	
	A=
B+C+K
	B=
D+E+F
	C=
G+H+I+J
	D
	E
	F
	G
	H
	I
	J
	K

	Variable
	Unit
	Combined Sum or Mean
	PPP
	Non-PPP
	DK

	
	
	Total
	PPP
	Non
PPP
	PT
	PK
	HH
	WV
	PV
	PS
	US
	

	HH5
	Location of interview
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Unique villages
	Villages
	35
	15
	20
	5
	3
	7
	
	1
	12
	7
	

	HH6
	Sex of respondent
	N
	140
	52
	88
	8
	7
	37
	0
	1
	79
	8
	0

	
	Male
	%
	47%
	61%
	33%
	75%
	71%
	38%
	
	0%
	49%
	50%
	

	
	Female
	%
	53%
	39%
	67%
	25%
	29%
	62%
	
	100%
	51%
	50%
	

	HC1
	Location of household 
	N
	150
	60
	90
	10
	8
	42
	0
	1
	81
	8
	0

	
	Unique villages
	Villages
	37
	14
	23
	5
	2
	7
	
	1
	16
	6
	

	HC2A
	Household size
	N
	167
	65
	102
	9
	9
	47
	0
	1
	91
	10
	0

	
	Number of household members
	Mean
	4.3
	4.4
	4.1
	4.11
	3.89
	5.3
	
	4
	4.36
	4
	

	HC3
	Household monthly income 
	N
	96
	40
	56
	4
	8
	28
	0
	0
	49
	7
	0

	
	Mean
	RWF
	23826
	31197
	12770
	11001
	13625
	68964
	
	
	22469
	3071
	

	
	Median
	RWF
	13800
	19000
	6000
	7000
	10000
	40000
	
	
	10000
	2000
	

	
	Mode
	RWF
	11000
	14667
	5500
	4000
	10000
	30000
	
	
	10000
	1000
	

	WS2
	Water point type
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Total
	%
	100%
	13%
	12%
	6%
	5%
	28%
	0%
	1%
	54%
	6%
	0%

	WS3
	Water point caretaker - existence 
	N
	96
	0
	96
	0
	0
	N/A
	0
	N/A
	88
	8
	0

	
	Yes
	%
	2%
	
	2%
	
	
	N/A
	
	N/A
	3%
	0%
	

	
	No
	%
	98%
	
	98%
	
	
	N/A
	
	N/A
	97%
	100%
	

	WS4
	Water point caretaker - name 
	N
	24
	19
	5
	10
	9
	N/A
	0
	N/A
	5
	N/A
	0

	
	Named
	%
	44%
	36%
	60%
	50%
	22%
	N/A
	
	N/A
	60%
	N/A
	

	
	DK
	%
	56%
	64%
	40%
	50%
	78%
	N/A
	
	N/A
	40%
	N/A
	

	WS5
	Water point caretaker - sex
	N
	19
	15
	4
	7
	8
	N/A
	0
	N/A
	4
	N/A
	0

	
	Male
	%
	73%
	72%
	75%
	57%
	88%
	N/A
	
	N/A
	75%
	N/A
	

	
	Female
	%
	18%
	14%
	25%
	29%
	0%
	N/A
	
	N/A
	25%
	N/A
	

	
	DK
	%
	9%
	13%
	0%
	14%
	13%
	N/A
	
	N/A
	0%
	N/A
	

	WS6
	Water point location
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Home
	%
	0%
	0%
	0%
	0%
	0%
	0%
	
	0%
	0%
	0%
	

	
	Yard
	%
	20%
	39%
	1%
	20%
	0%
	96%
	
	0%
	2%
	0%
	

	
	Elsewhere
	%
	64%
	61%
	66%
	80%
	100%
	4%
	
	1%
	98%
	100%
	

	WS8
	Time to fetch water, roundtrip
	N
	112
	16
	96
	8
	8
	N/A
	0
	1
	85
	10
	0

	
	Mean
	Minutes
	14
	11
	17
	11
	11
	N/A
	
	
	18
	16
	

	
	0-29 Minutes
	%
	71%
	100%
	52%
	100%
	100%
	N/A
	
	0%
	77%
	80%
	

	
	30+ Minutes
	%
	9%
	0%
	15%
	0%
	0%
	N/A
	
	0%
	24%
	20%
	

	
	DK
	%
	20%
	0%
	33%
	0%
	0%
	N/A
	
	100%
	0%
	0%
	

	WS9
	Number of weekly trips
	N
	44
	11
	33
	6
	5
	N/A
	0
	0
	28
	5
	0

	
	Mean
	Trips
	14
	30
	26
	16
	15
	N/A
	
	
	14
	12
	

	WS10
	Frequency of queue at water point
	N
	110
	17
	93
	8
	9
	N/A
	0
	1
	82
	10
	0

	
	Never
	%
	26%
	30%
	23%
	38%
	22%
	N/A
	
	0%
	29%
	40%
	

	
	Rarely
	%
	0%
	0%
	0%
	0%
	0%
	N/A
	
	0%
	0%
	0%
	

	
	Sometimes
	%
	51%
	47%
	54%
	38%
	56%
	N/A
	
	100%
	33%
	30%
	

	
	Often
	%
	16%
	24%
	11%
	25%
	22%
	N/A
	
	0%
	32%
	0%
	

	
	Always
	%
	4%
	0%
	7%
	0%
	0%
	N/A
	
	0%
	1%
	20%
	

	
	DK
	%
	3%
	0%
	5%
	0%
	0%
	N/A
	
	0%
	5%
	10%
	

	WS11
	Daily water use, per person
	N
	159
	61
	98
	9
	9
	43
	0
	0
	88
	10
	0

	
	Median
	L
	17
	20
	22
	8
	40
	13
	
	
	12
	10
	

	
	0-14
	%
	64%
	60%
	70%
	56%
	67%
	58%
	
	
	60%
	80%
	

	
	15-20
	%
	24%
	25%
	23%
	22%
	33%
	19%
	
	
	25%
	20%
	

	
	20+
	%
	12%
	15%
	7%
	22%
	0%
	23%
	
	
	15%
	0%
	

	WR1
	Year-round availability of water
	N
	165
	66
	99
	10
	9
	47
	0
	1
	89
	9
	0

	
	Yes
	%
	32%
	26%
	39%
	30%
	33%
	15%
	
	0%
	61%
	56%
	

	
	No
	%
	65%
	70%
	61%
	70%
	56%
	83%
	
	100%
	38%
	44%
	

	
	DK
	%
	2%
	4%
	0%
	0%
	11%
	2%
	
	0%
	1%
	0%
	

	WR2
	Daily availability of water
	N
	164
	66
	98
	10
	9
	47
	0
	1
	87
	10
	0

	
	All day, everyday
	%
	33%
	13%
	53%
	20%
	11%
	9%
	
	100%
	30%
	30%
	

	
	Every day but not all the time
	%
	2%
	3%
	1%
	0%
	0%
	9%
	
	0%
	3%
	0%
	

	
	Most days
	%
	12%
	18%
	7%
	10%
	33%
	11%
	
	0%
	10%
	10%
	

	
	Only small number of days
	%
	5%
	8%
	1%
	0%
	11%
	13%
	
	0%
	3%
	0%
	

	
	DK
	%
	48%
	58%
	38%
	70%
	44%
	60%
	
	0%
	53%
	60%
	

	WR3
	Number of breakdowns/no supply in last six months
	N
	32
	15
	17
	3
	2
	10
	0
	0
	16
	1
	0

	
	Instances
	Mean
	3
	11
	6
	5
	1
	4
	
	
	3
	3
	

	WR4
	Length of time of repair
	N
	164
	66
	98
	10
	9
	47
	0
	1
	88
	9
	0

	
	0-24 hours
	%
	3%
	7%
	0%
	0%
	11%
	9%
	
	0%
	1%
	0%
	

	
	2-3 days
	%
	0%
	0%
	0%
	0%
	0%
	0%
	
	0%
	0%
	0%
	

	
	3-7 days
	%
	0%
	0%
	0%
	0%
	0%
	0%
	
	0%
	0%
	0%
	

	
	2-4 weeks
	%
	2%
	4%
	1%
	10%
	0%
	2%
	
	0%
	2%
	0%
	

	
	>1 month
	%
	13%
	22%
	4%
	30%
	11%
	23%
	
	0%
	13%
	0%
	

	
	DK
	%
	81%
	68%
	95%
	60%
	78%
	66%
	
	100%
	84%
	100%
	

	WR5
	Most common cause of water unavailability
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Seasonal variation
	#
	100
	48
	52
	7
	8
	33
	
	0
	47
	5
	

	
	Breakdown, outage, low supply
	#
	62
	41
	21
	5
	5
	31
	
	0
	20
	1
	

	
	Closed or locked
	#
	8
	4
	4
	0
	0
	4
	
	0
	4
	0
	

	
	Rationing or scheduled outages
	#
	0
	0
	0
	0
	0
	0
	
	0
	0
	0
	

	
	Safety concern
	#
	0
	0
	0
	0
	0
	0
	
	0
	0
	0
	

	
	Other
	#
	2
	2
	0
	0
	0
	2
	
	0
	0
	0
	

	
	DK
	#
	10
	1
	9
	0
	1
	0
	
	1
	3
	5
	

	WA1
	Pay for water
	N
	166
	65
	101
	10
	9
	46
	0
	1
	90
	10
	0

	
	Yes
	%
	33%
	67%
	0%
	30%
	100%
	70%
	
	0%
	1%
	0%
	

	
	No
	%
	67%
	33%
	100%
	70%
	0%
	30%
	
	100%
	99%
	100%
	

	WA2
	Price paid for water, per L
	N
	33
	32
	1
	2
	9
	21
	0
	N/A
	1
	N/A
	0

	
	Median
	RWF
	0.48
	0.53
	0.34
	0.75
	0.50
	0.34
	
	N/A
	0.34
	N/A
	

	WA3
	Monthly spend on water, per household
	N
	41
	40
	1
	2
	9
	29
	0
	N/A
	1
	N/A
	0

	
	Median
	RWF
	659
	652
	680
	200
	755.6
	1000
	
	N/A
	680
	N/A
	

	WA4
	Believe water is expensive
	N
	164
	65
	99
	10
	9
	46
	0
	1
	88
	10
	0

	
	Yes
	%
	35%
	49%
	21%
	30%
	78%
	39%
	
	0%
	34%
	30%
	

	
	No
	%
	21%
	36%
	6%
	40%
	22%
	46%
	
	0%
	18%
	0%
	

	
	DK
	%
	44%
	15%
	73%
	30%
	0%
	15%
	
	100%
	48%
	70%
	

	WA5
	Fair price for water, per L
	N
	94
	40
	54
	4
	8
	28
	0
	0
	48
	6
	0

	
	Median
	RWF
	0.26
	0.29
	0.25
	0.38
	0.25
	0.25
	
	
	0.25
	0.25
	

	CS1
	Knowledge of/familiar with PO
	N
	165
	65
	100
	10
	9
	46
	0
	1
	89
	10
	0

	
	Yes
	%
	25%
	44%
	5%
	30%
	56%
	48%
	
	0%
	4%
	10%
	

	
	No
	%
	75%
	56%
	95%
	70%
	44%
	52%
	
	100%
	96%
	90%
	

	CS2
	Customer satisfaction - service 
	N
	123
	52
	71
	8
	8
	36
	0
	1
	62
	8
	0

	
	Yes
	%
	31%
	45%
	17%
	38%
	63%
	36%
	
	0%
	37%
	13%
	

	
	No
	%
	30%
	48%
	12%
	50%
	38%
	56%
	
	0%
	10%
	25%
	

	
	DK
	%
	39%
	7%
	72%
	13%
	0%
	8%
	
	100%
	53%
	63%
	

	CS3
	Customer satisfaction - trust
	N
	123
	52
	71
	8
	8
	36
	0
	1
	62
	8
	0

	
	Yes
	%
	31%
	45%
	16%
	38%
	63%
	36%
	
	0%
	36%
	13%
	

	
	No
	%
	30%
	48%
	12%
	50%
	38%
	56%
	
	0%
	11%
	25%
	

	
	DK
	%
	39%
	7%
	72%
	13%
	0%
	8%
	
	100%
	53%
	63%
	

	CS4
	Customer satisfaction - knowledge and skills
	N
	124
	52
	72
	8
	8
	36
	0
	1
	63
	8
	0

	
	Yes
	%
	25%
	40%
	11%
	38%
	50%
	33%
	
	0%
	19%
	13%
	

	
	No
	%
	31%
	48%
	15%
	50%
	38%
	56%
	
	0%
	19%
	25%
	

	
	DK
	%
	43%
	12%
	75%
	13%
	13%
	11%
	
	100%
	62%
	63%
	

	CS5
	Customer satisfaction - communication
	N
	124
	52
	72
	8
	8
	36
	0
	1
	63
	8
	0

	
	Yes
	%
	24%
	38%
	9%
	25%
	63%
	28%
	
	0%
	14%
	13%
	

	
	No
	%
	32%
	49%
	16%
	50%
	38%
	58%
	
	0%
	24%
	25%
	

	
	DK
	%
	44%
	13%
	75%
	25%
	0%
	14%
	
	100%
	62%
	63%
	

	CS6
	Customer satisfaction - safety and cleanliness
	N
	148
	62
	86
	10
	8
	44
	0
	1
	76
	9
	0

	
	Yes
	%
	45%
	67%
	22%
	70%
	75%
	57%
	
	0%
	45%
	22%
	

	
	No
	%
	34%
	32%
	36%
	30%
	25%
	41%
	
	0%
	42%
	67%
	

	
	DK
	%
	21%
	1%
	41%
	0%
	0%
	2%
	
	100%
	13%
	11%
	

	CS7
	Customer satisfaction - taste
	N
	140
	57
	83
	9
	8
	40
	0
	1
	73
	9
	0

	
	Yes
	%
	32%
	51%
	13%
	56%
	63%
	35%
	
	0%
	29%
	11%
	

	
	No
	%
	41%
	41%
	41%
	44%
	25%
	53%
	
	0%
	47%
	78%
	

	
	DK
	%
	27%
	8%
	45%
	0%
	13%
	13%
	
	100%
	25%
	11%
	

	CS8
	Customer satisfaction - smell
	N
	139
	59
	80
	10
	8
	41
	0
	1
	71
	8
	0

	
	Yes
	%
	33%
	53%
	14%
	50%
	75%
	34%
	
	0%
	28%
	13%
	

	
	No
	%
	39%
	36%
	42%
	40%
	25%
	42%
	
	0%
	51%
	75%
	

	
	DK
	%
	28%
	11%
	45%
	10%
	0%
	24%
	
	100%
	21%
	13%
	

	CS9
	Customer satisfaction - appearance/colour
	N
	147
	62
	85
	10
	8
	44
	0
	1
	75
	9
	0

	
	Yes
	%
	43%
	60%
	27%
	60%
	75%
	46%
	
	0%
	47%
	33%
	

	
	No
	%
	36%
	38%
	34%
	40%
	25%
	50%
	
	0%
	45%
	56%
	

	
	DK
	%
	21%
	2%
	40%
	0%
	0%
	5%
	
	100%
	8%
	11%
	

	CS10
	Customer satisfaction - ease of use
	N
	150
	61
	89
	10
	8
	43
	0
	1
	79
	9
	0

	
	Yes
	%
	62%
	63%
	61%
	60%
	75%
	54%
	
	100%
	51%
	33%
	

	
	No
	%
	34%
	32%
	37%
	30%
	25%
	42%
	
	0%
	43%
	67%
	

	
	DK
	%
	4%
	5%
	2%
	10%
	0%
	5%
	
	0%
	6%
	0%
	

	CS11
	Customer satisfaction - consistency
	N
	149
	61
	88
	9
	8
	44
	0
	1
	78
	9
	0

	
	Yes
	%
	60%
	47%
	72%
	33%
	75%
	34%
	
	100%
	60%
	56%
	

	
	No
	%
	38%
	49%
	26%
	56%
	25%
	66%
	
	0%
	35%
	44%
	

	
	DK
	%
	3%
	4%
	2%
	11%
	0%
	0%
	
	0%
	5%
	0%
	

	CS12
	Customer satisfaction - availability
	N
	148
	61
	87
	9
	8
	44
	0
	1
	79
	7
	0

	
	Yes
	%
	61%
	46%
	76%
	33%
	75%
	30%
	
	100%
	56%
	71%
	

	
	No
	%
	38%
	54%
	23%
	67%
	25%
	71%
	
	0%
	39%
	29%
	

	
	DK
	%
	1%
	0%
	2%
	0%
	0%
	0%
	
	0%
	5%
	0%
	

	CS13
	Customer satisfaction - pressure
	N
	116
	49
	67
	8
	8
	33
	0
	1
	60
	6
	0

	
	Yes
	%
	71%
	65%
	77%
	50%
	75%
	70%
	
	100%
	65%
	67%
	

	
	No
	%
	26%
	33%
	19%
	50%
	25%
	24%
	
	0%
	23%
	33%
	

	
	DK
	%
	3%
	2%
	4%
	0%
	0%
	6%
	
	0%
	12%
	0%
	

	CS14
	Customer satisfaction - cost
	N
	102
	48
	54
	6
	8
	34
	0
	1
	48
	5
	0

	
	Yes
	%
	24%
	38%
	9%
	33%
	38%
	44%
	
	0%
	8%
	20%
	

	
	No
	%
	30%
	44%
	17%
	33%
	63%
	35%
	
	0%
	10%
	40%
	

	
	DK
	%
	46%
	18%
	74%
	33%
	0%
	21%
	
	100%
	81%
	40%
	

	CS15
	Customer satisfaction - invoicing and payment
	N
	101
	47
	54
	6
	7
	34
	0
	1
	46
	7
	0

	
	Yes
	%
	22%
	42%
	1%
	33%
	43%
	50%
	
	0%
	4%
	0%
	

	
	No
	%
	21%
	39%
	2%
	33%
	57%
	27%
	
	0%
	7%
	0%
	

	
	DK
	%
	58%
	19%
	96%
	33%
	0%
	24%
	
	100%
	89%
	100%
	

	CS16
	Customer satisfaction - value for money
	N
	102
	48
	54
	6
	7
	35
	0
	1
	46
	7
	0

	
	Yes
	%
	21%
	40%
	1%
	33%
	43%
	43%
	
	0%
	4%
	0%
	

	
	No
	%
	22%
	42%
	2%
	33%
	57%
	34%
	
	0%
	7%
	0%
	

	
	DK
	%
	58%
	19%
	96%
	33%
	0%
	23%
	
	100%
	89%
	100%
	

	IP1
	WUC - present in community
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Yes
	%
	10%
	12%
	8%
	10%
	0%
	26%
	
	0%
	15%
	10%
	

	
	No
	%
	90%
	88%
	92%
	90%
	100%
	75%
	
	100%
	85%
	90%
	

	IP2
	WUC - household participation
	N
	28
	13
	15
	1
	N/A
	12
	0
	N/A
	14
	1
	0

	
	Yes
	%
	16%
	25%
	8%
	0%
	N/A
	50%
	
	N/A
	15%
	0%
	

	
	No
	%
	84%
	75%
	92%
	100%
	N/A
	50%
	
	N/A
	85%
	100%
	

	
	DK
	%
	0%
	0%
	0%
	0%
	N/A
	0%
	
	N/A
	0%
	0%
	

	IP3
	Participation in community water meetings in past year
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Yes
	%
	18%
	25%
	11%
	20%
	33%
	21%
	
	0%
	23%
	10%
	

	
	No
	%
	82%
	74%
	89%
	80%
	67%
	77%
	
	100%
	76%
	90%
	

	
	DK
	%
	1%
	1%
	0%
	0%
	0%
	2%
	
	0%
	1%
	0%
	

	IP4
	Input on selection of PO
	N
	168
	66
	102
	10
	9
	47
	0
	1
	91
	10
	0

	
	Yes
	%
	22%
	35%
	8%
	30%
	44%
	32%
	
	0%
	23%
	0%
	

	
	No
	%
	70%
	51%
	89%
	50%
	44%
	57%
	
	100%
	77%
	90%
	

	
	DK
	%
	9%
	14%
	3%
	20%
	11%
	11%
	
	0%
	0%
	10%
	

	IP5
	Input on selection of water point caretaker
	N
	166
	66
	100
	10
	9
	47
	0
	0
	90
	10
	0

	
	Yes
	%
	23%
	37%
	8%
	20%
	56%
	36%
	
	1%
	24%
	0%
	

	
	No
	%
	68%
	49%
	88%
	60%
	33%
	53%
	
	100%
	74%
	90%
	

	
	DK
	%
	9%
	14%
	4%
	20%
	11%
	11%
	
	0%
	1%
	10%
	

	CS
	Customer satisfaction (CS2+CS3+CS4+CS5+CS6+CS7+CS8+CS9+CS10+CS11+CS12+CS13+CS13+ CS14+CS15+CS16)

	
	Yes
	Mean
	39%
	49%
	28%
	43%
	63%
	42%
	
	27%
	34%
	25%
	

	
	No
	Mean
	32%
	42%
	22%
	44%
	35%
	47%
	
	0%
	27%
	39%
	

	
	DK
	Mean
	29%
	8%
	49%
	13%
	2%
	11%
	
	73%
	39%
	36%
	

	PT=Public Tap, PK=Kiosk, HH=Household, WV=Vendor, PV=Private Source, PS=Protected Source, US=Unprotected Source, DK=Don’t Know



